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COURSE STRUCTURE AND EXAMINATION PATTERN
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oF BBA(CBCS)2019-2020

Year - I Semester-I

s

.NO.

Code

No Title of the Course
Periods

Der week

Marlts

TotalCredits
t

Interial External
1 1.1 F.nglish - I 4 4 20 80 r00
2 1..2 Second Language - Il 4 4 20 80 .t 00
J l.t Princ iples of \4anagerrent 5 5 t0 80 t00
4 1.4 Basics of Marketing _) 5 l0 80 t00
5 1.5 Business Economics 5 ) 20 80 100
6 1.6 Environmental Science (AECC) 2 2 IO 40 50

Credits 25 25' 110 440 s50

Year - I Semester-Il
S i Code

.ilo. lno Title of thc Course

I rylhfl - ll
Second Language - II

lPeriods

l1q1.,neeri
.l

t *--l
5

-(.r",1't.

+

a
5

],;k; - 
-l-

f tntc*,]lT rir"-,i rnr,,t

i :o uo ror)

[ :o I so rou

I :o l-so tioo

I 2.t

2 2.2

J l. -) Organizational Behaviour

4 2.4 Business Statistics 5 j 20 80 100
5 2.5 Financial Accounting 5 5 20 80 r00
6 l.b Basic Cornputer Skills (AECC) 1 t0 ,+0 50

Credits ,< ,< 1r0 440 550

Year - II Semester-lII

s
.NO.

Code

No Title of the Course
Periods
pcr rveel(

Marks

TotalCredits Internal Extern1rl
1 3.1 English - lll ) J 20 80 100
2 3.2 Second Language - lll J J 20 80 r00
J 3.3 Human Resource Management 5 5 20 80 r00
4 3.4 Marketi!g Resealch

Financ ial Managernent

5

)
5

5

20

It)
80 100

tlo l0rl5 3.5

6 3.6

Communication Skil ls / Professional

Skills 2 2 l0 40 50
7 3.7 Basic Quality Managernenl l0 , .10 i0

Credits 25 1< 120 480 600

Year - II Semester-IV

l'criorls
per r}eek LCredits lntelllal Iirlrrnal I otitI

20 80 I t00

Business Law and Ethics

Leadelship and Managentent Skills ,/
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Year - III Semester-V
s

.NO.

Code

No Title of the Course
Periods

per rveek Crerriii
Marl<s

I Intelnal Iirfornrl lr.rol
I 5.1 English - V 3 .,) f- :o*. 80 t roo

r ioo
2 5.2 Second Language - V 3 J

Elective Course Optional-1

) 5.3

a)Financial Markets and Services (F)
b) Bland Managernent(M)

c)Organization Development (HR)
5 5 20 80 50

Electi

5.4

ve Course Ootional-2

I;,1R rrys rs;a l" resr*enr u tir:ane iij
I Rssets 1F1

blRetail Managernenr (M )

c) Perforrnance A ppraisa I and

Courlsellins (HR r

ve Course Optional-3
5 5 20 80 100

4

Electi

5 5.5

a)Insurance Services (F)
b)Custonrer Relationship Management
(M)
c) Compensation Management (HR) 5

4)
sl
4)

_10
20

80 100

80 100
6 5.6 Mobile Commelce (GE)

Credits ,< ,< 120 ,180 600

Year - III Semester-\rl

s
.NO.

Code
No Tittle of The Course

English - VI

Periods

pef

rveek

3

\ l.r Iks

( rc(lit\ l t(t :rl 

- 
1..\lct.lr:tl li,t.tl

i l0 xr 1r.,,
I 6.r

2 o.l Second Language - VI ) J 20 80 l[)t')
Elective Course 0ptional-l

-) 6.3

a) Banking (F)

b) Buyer Behaviour (M)
c)Leadership and Change

Management(HR)

5 5 20 80 100

Electi,ve Course Optional-2

4

6.4

a) Risk Analysis and Managernent(F)
b1 Ad',errising and Sales pronrotion

(M)

c)Talent and Knowledge Management
(HR)

5 5 20 80 100

rrlecuve Lourse uptlonal_J

5 6.5

a) [nternational Finance(F)
b)Rural Marketing (M)
c) Enrployee Relarion(H R )

Project Work

C redits

5

'
,,(

5

1

x

l0 80 t00

r00 l0r)

100 500 600

2



I - SEMESTER

eiri€iscn - ;rt:.:j (.f iiu,jies

l



L'r
L'
rr'
f'
IJ

I
E
E

L--

PRINCIPLES OF N'IA\AGE}IENT
OB,IECTI\-E:

:: g:neral objective of this course is to provide a broad and integrativc introdttctiotl ttr

::: :::-e..ries and practice Of uranagetnent. ln partiCular- the cortrse fbcuses on the basic areas of the

:r::.-:ge6rent process and functions fi'orn an organizational viervpoint. The cottrse also attelnpls

:: :.].le srLrdents to ultdel'stal'ld the role. challerrges. and opportunities of Irallagernent in

, ,:-.::i:uting to tite successful operations and perlbrmance of orgatlizatiorls'

L.\IT-I: I\TRODUCTIONTOMANAGEMENT, ''
).1:::..;ig. detinition. concept. scope and principles of rnanagementl Evolution ol l.nanagel11ent

:.::-:::rr - \lanagerlent theories- classical. behaviour. s)stenl contingcn(\ and

-,..,J,r',aorurt peispectives on lllanagement. Managelnellt art or science and

--i:-.::3ti.t.nt' as proiession. Process and lerels ol'Managenrent. ltttrtldLtctioll 1o f Llncli,rr\

' . )t ORBt . l'\lrttagctttcttl

L \IT - II : PL,{NNING - IMPORTANCE :

?.::'.;::::g Ir'r'rpofiance. objectives, process. policies and procedures' t) pes of' planninr:'

--:::;:ri making - process of decision making. Types of decision. Problettts involved irr

::: ::::', r,j,]aking

t \lT - III : ORG-{\lZlNG :

).1:::::.;. il:tp.rrtance. principles oforganizing. span ofntanagctrcnt. Plttcf,rs ()l orgalllrlltrorl

:: . ::: 
-:nJ 

intbrrlal organ izatior.rs. Corlmon organizatiorral strtlctLtres: departlrentaliTation.

-...::-.::.:y- delegation. centralization and decentralization. Responsibilitl line nncl stal'l'

::.:::..rshipl

L\IT.I\- : STAFFING :

Sources ol recruitment, Selection process. 1r'ainirlg. Directirrg. Controlling \'leatlitrr.:

and importance. Function. span of control. Process and 1r'pes of Control. \'lotiration. Ci'

ordination - Need and types and techniques of co-ordinatiorl - Distinctiiln bctrieen

coordination and co-operation - Requisites fbr ercellent co-ordination - S) stems Approaches end

co-ordination.

UNIT.V: EMERGING ISSUES IN NIANAGENTENT:

Total Quality management, Technology Managelnent. I-alent and Knt'rrvledqe Managetrent.

Leadership, Organizational change and Developmetrt' Corporate Social responsibilitl

SUGGESTED BOOKS :

1. R"bbt,*, s P.3 DeCenzo, A. D. Fundarncntals of Matlagetrent. Ne\ Dclhi: Pearsorr

Education.

2. Harold Koontz & Heinj Weihrich. (2018) Essentials ot Manirccnrfltt. lttth htliti,rn. I'ata

McGraw-Hill Education, Nerv Dellii.

3.

4.

5.

T.Ramasamy (2018) Principles of Management. Himala.v-a Puhlishing IIoLrse. N{trnrhai.

L.M. prasad, lrinciple and Practice of [4anagemerrt. Sultan Chancl and Sons. 6'r'eijition.

Gupta, Sharma and Bhalla; Principles of Business Management: Kalyani Publications: I st

edition.

6. P.C. Tripathi & P.N. Reddy, (2015)

McGraw-Hill Education, Nerv Delhi.

7. Singh, "Principles and Practices of Managelnent and Organizational

Sage Publication.

Principles of Manasement. 5th Ec!ition. Tata

Behaviour. 2016 l'' ed.

- 8:,,,.:;d lf Studies
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8. P Subba Rao, "Principles of Managerrent. (2018). HPH.

BASICS OF MARKETING

OBJECTIVE:
To provide an exposure to the students pertaining to the nature and Scope of rrarketing.
which they are expected to possess when they enter the industry as practitiorrprs. To give thern an

understanding ofthe basic philosophies and tools of marketing rnanagemenr. .

UNIT.I : INTRODUCTION OF MAIIKETING :

Nature, Scope and Importance of Marketirrg. Evolution of Marketing: Core rnarketing coltcepts:
Production concept, Product concept, Selling concept, Marketing concept. Marketing
Environment: Micro and Macro Environment

UNIT - II : MARKET SEGMENTATION
Target Market and Product Positioning:

Segmenting Consumer Markets, Bases lor
Product Position ing Tools.

Levels of Market Segmentation. Bases for
Segrnenting Industrial Markets. Target Market and

UNIT-III : NEW PRODUCT DEVELOPMENT :

Introduction, Meaning of a New Product. Need and Limitations for Developrnent of a New
Product, Reasons for Failure of a New Product, Stages in New Product Development and
Consumer Adoptions Process.

UNIT.IV : PRODUCT & PRICING DECISIONS :

Concept oi ProdLrct. ProdLlct [.ile Clclc (l'l C). I'1.( n]lrrlctiru stftrtesie\. l)rodrrel ( l it \ \ ] l le r r Lr ) n .

Product Line Decision, Product Mix Decision. Pricing Decisions: Concept of price. pricirrl
Methods and Pricing Strategies

UNIT-V: PROMOTION MIX:
Concept of Promotion Mix, Factors determining promotion mix, Promotional Tools -Types
of Advertisement, Sales Promotion, Public Relations & Publicity and Personal Sellins:
Distribution: Designing Marketing Channels Channel f'unctions, Types of Interrnediaries.

SUGGESTED BOOKS :

1. Kotler Philip, Garyarmstrong, Prafullay. Agnihotri, EU Haque, "Principles of Marketing".
2018, 18th Ed, Pearson Education Prentice Hall of Indi..

2. Paul Baines, Chris Fill, Kelly page, "Marketing Management", 201 8, I 5 Ed.. Oxford
University Press.

3. Kotler, P., Armstrong, G., Agnihotri, P. Y., & Ul Haq, E.: Principles of Marketing: A SoLrth

Asian Perspective, Pearson.

4. Dr. SreeramulLr. "Basics olMarketing. (2019). HPI l

5. Ramaswamy, V.S. & Namakumari. S.: Marketing Management: Glohal perspectivc-lndian.

2019 Sage Publislr ing

6. Context, Macmillan Publishers lndia Limited.4. Rajan Saxena, "Marketing Management",
2009, 4th Ed. Tara Mccraw H

7. Roger J. best, "Market - Based Management", 2009, lst Ed. PHI Learning pvt. Ltd.



BUSINESS ECONOMICS

OBJECTIVE:
The Purpose of this course is ro appll micro econornic concepts and tools loranallzing
business problems and making accurate decision peftaining to the business firrns. The emphasis is

given to tools and techniques of micro econonrics

UNIT.I : BUSINESS ECONOMICS NATURE AND SCOI,E :

Intloduction to business econornics, characteristics, nature and scope conccpl ot'

opportunities Cost, lncremental cost. Time perspective, DiscoLrnting and equi-marginal
princ ip le

UNIT - II : DEMAND CONCEPTS & ELASTICITY OF DEMAND :

Concept of Dernand Determinates of demand , law of demand, exception to the law
dernand, elasticity of dernand, types of denrand elasticity, uses ol deurand elasticitr. Conccpt
Supply, Determinants ofSupply, Law olSupply. Elasticity oi Suppll,.

UNIT _ III : PRODUCTION AND COST CONCEPTS :

Theory of production, production tunction, input output conrbination, short run production laws.

law of diminishing marginal returns to scale, ISO-quant curves, ISo-cost curves

UNIT _ IV : BUDGET LINE :

Cost concepts, cost classification, short run cost curves and long ntn cost cLtrvcs. [irperience
curve. Economies and diseconomies to the scale. econorlies o! scope.

UNIT _ V : MARKET STRUCTURES AND PRICING :

Concept of market, structures, perfect colrrpetition market and price determination. ntonopoll and

abnormal profits, monopolistic completion market price determination. plice
discrimination. Oligopoly, features of oligopoly. syndicating in oligopoly. kinked demand

curve, price leadership and market positioning.

SUGGESTED BOOKS :

1. Dorrinik Salvotore, "(2015) Principal of Micro Econornics (7tlr [,dn) ortirrd L]nircr.sir,r

Press.

2. Dr. D N Mithani, (2018) Managerial Econornics Theory and Appliocation, HPH

3. Varshiney & Maheswari, Managerial Economics. Juptan Publication. Nerv Delhi

4. Lipseyand Crystal t2008 ) Ecorrorn ics lnterrrrtional 1l5th EdrrtOrlord Unirersirr Preir..

5. Kutosynnis (1979) Modern Mircro Econornics 15th Ednl Mc millan Publishers

6. Rubin field and Mehathe (Micro Economics (7tlr Ldn) I)earson PLrblisher.:.
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ENVIRONMENTAL STUDIES

IINIT - I : ECOSYSTEM, BIODIVERSITY & NATURAL RESOURCES : ( 15 hrs. )
1. Definition, Scope & Importance of Environmental Studies.

2. Structure ofEcosystern - Abiotic & Biotic components Producers. Consumers. Decorrposers,

Food chains, Food webs, Ecological pyramids)

3. Function ofan Ecosysteln :Energl llori in thc lictrslstcru lSinglc elrirrrncl errcrlr llori
model)

4. Definition of Biodiversity, Genetic, Species & Ecosystem diversity, Hot-spots of
Biodiversity, Threats to Biodiversity, Conservation olBiodiversity (lnsitu & Exsitu )

5. Renewable & Non - renewable resources, Briefaccount of Forest, Mineral & Energy

(Solar Energy & Geothennal Energy) resources

6. Water Conservation, Rain water harvesting & Watershed management.

UNIT - II : ENVIRONMENTAL POLLUTION , C LOBAL ISSU ES & Ll.G ISL.,\'l'lON :

(15 hrs.)

1. Causes, Effects & Control measures of Air Pollution. Water PollLrtion

2. Solid Waste Management

3. Global Warining & Ozone layer depletion.

4. Ill - eflects of Fire- rvorks

5. Disaster management - floods, eadhquakes & cyclones

6. Env iron rnenta I legislation :-

(a) Wild life Protection Act (b) Forest Act (c) Water Act (d) Air,{cl
7. Hurran Rights

8. Women and Child welfare

9. Role of Information technology in environnrent and human health

FIELD STUDY:
Pond Ecosystern

Forest Ecosystem

SUGGESTED BOOKS :

(5 h rs.)

l. Environmental Studies - from crisis to cure by R. Ra.jagopalan (Third edition) Oxtbrd
University Press.

2. Text book of Environmental Studies for undergraduate courses (second edition) by Erach

Bharucha

3. A text book of Environmental Studies by Dr.D.K.Asthana and Dr. Mer.ra Asthana

4. Environmental Studies (20 I 9), R Venkatesu ara Rao. I ll)l I

L--./Cn:,'.:,-.-.,.;,-i,.. :i : i lil,;cies
Deparln:eni sf ii,rstijd_:u i,,lanagement
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BBA (CBCS) Syllabus 2018 - 19

OBJECTIVE :

The rnain objective is to explain the fundamentals

individual and group bel,avior at work place so

organization.

UNIT-I : ORGANIZATIONAL BEHAVIOR :

Meaning, importance and historical developnlent of orgarr izatiorral bchavior. I:acltlrs

influencing organizational behavior. Perception and Attribution- concept, nature and

process, Factors influencing perception. Values and Attitudes. Personality - Stages of

personality development, Determinants of personality. Concept and theories of learning.

UNIT - ll : MOTIVATION :

concept, importance and theories of rnotivation. Leadership - concept. characteristics.

theories and styles of leadership, N{anagcrial glid. Lcirdcr'.hip er)rttirrLrurrl .rrtJ l.er.lur.lrilr

effectiveness.

I]NIT - III : GROUP DYNAMICS :

Meaning of groups and group dynamics, Formation. Characteristics arrd Types of
groups, Theories of group dynamics, Group cohesiveness - Factors infltrerrcing groLrp

cohesiveness - Group decision rnaking process. Types of teanls. Anall'sis of Intcrpersonal

Relationship: Transactional Analysis, Johari Window.

UNIT _ IV : MANAGEMENT OF CHANGE :

Meanir.rg and itnpoltance of change. Factors cot.ttributing to organizational change.

Change agents, Resistance to change - causes of and dealing with resistance to change.

Organizational Developrnent - meaning and process.

UNIT - V: ORGANIZATIONAL CULTURE, CONFLICT AND EFFECTIVENESS

Concept of Organizational Culture, Distinction between organizatiorral culture

organizational climate, Factors influencing organizational culture. Moralc- corlccpt an(l l\

of morale. Managing conflict, Organizational Eft'ectiveness - lndicators

organizational effectiveness, Achieving organizational ef'tectiveness. Organizational Po

and Politics.

SUGGESTED BOOKS :

l. Robbins, P.Stephen - Organizational Behav ior'-concepts, controversies &

Applications - Prentice Hall of lndia Ltd., New Delhi' 1988.

2. Luthans Fred - Organizational Behavior - McGrarv Hill Ptrblishers Co. I.td. \(-\
Delhi,l988.

3. Rao, VSP and Narayana, P.S. - Organization Theory & Behavior - Korrark Publishers

Pvt.Ltd., Delhi, I 987.

4. Prasad, L.M - Organizational Theory & Behavior - Sultan Chand & Sons' New Delhi,

198 8.

5. Sekalan, Urna - Olganizational

New Delhi, 1989.

Belravior-text & cases - Tata McGraw Hill Pub L.td..

of managing business and to understand

as to ilnprove the effectiveness ol an

una

P!'\
ol-

wer

6. Aswathappa. K. - Organizational Behavior - Himalaya Publishing Ilouse. Mtrnrbai.

Edition, 20 18.

7. Afsaneh Nahavandi - Organizational Behavior Sage Publicatiorls.
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8 P Subba Rao- orga,izatio;i!3;li;';!"#lil!+,3, oo"'on

OBJECTIVE:
The Objective of this course to plovide a student an understanding of basic statistical

tools to apply for rnanagement problems and analysis. The tools starlirrg fron-l $ata gathering

tabulation, presentation and analysing using basic statistical techniques like tneasures of
central tendency, dispersion, kuttosis, correlation and regression.

UNIT_I: STATISTICS :

Definitions - Statistical methods - Impo(ance and Scope - Lirnitations Need lor Data

Principals of Measurement. Tabulation and Presentation:

Classification of Data - Data Array Frequency Distribution Methods of
data Classification - Types of Frequency Distributions / tabulation of Data - objectives

of Tabulation - Parts and Types of Tables - Graphical Presentation - Functions of Graphs

- Advantages and limitations of Craphs.

T]NIT - II : MEASURES OF CENTRAL TENDENCY :

Introduction to Averages - Requisites for a Measure of Central Tendency. Mean - Cornbined

t'nean - Weighted mean, Median Partition values - Quartiles, Deciles and

Percentiles, Relationship between Partition values-Mode- Relationship between Mean,

Median and Mode.

Measures of Dispersion:
Introduction - Significance and Requisites of a Measure ol'dispersion. Rangc. QD. N1D ancl

SD- For Grouped and Ungrouped - Advantages and Disadvantages. Concept of Variation

Coefficient of Variation.

Skervness and Kurtosis (SK):

Introduction, Measures of SK, Relative measures of SK Advantages and

Disadvantages. Moments - concepts -Calculation Kttrtosis.

UNIT _ III : INDEX NUMBERS :

Inder Nunrbers - lntroduction - Types Characteristics Construction u'eighted and

unrveighted index numbers - Price and Quantity/Volurne index numbers - Tests - titre

reversal - Factor Reversal and Circular tests - Chain and Fixed base - Changing of base -
Combining of two of tnore overlapping indices consumer price Index - Problems in

Constluction.

UNIT-IV:PROBABILITY:
Concepts- Random Experiment, Sarlple space - De tl n it ions ol protrai.rilitl. Sinrple Problcrns

on Probability, Addition and Multiplication theorems, conditional. Joint and Marginal

Probability.

Sampling: Sampling Reasons of Satrple survey - bias in Survey,Defi nitions of Population.

Sample, Paranreter, Statistic - Principles of Sarnpling. Statistical Regtrlarity, Inertia of Large

Nurnbers, Optimization. Persistence of small nutlbers - Validitl . Probabilitl and non

- BcarC r:f itudies
uf Business i,,ianageme nt

MLGoNDA.50S 254. (T.S.)
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probability sampling methods - choice of sarnpling method. sarnpling distribution and
Standard Error (SE).

UNIT_V:CORRELATION ANALYSIS: I

Scatter diagram, Positive and negative correlation, limits for'coefficient of
correlation, Karl Pearson's coefficient of correlation, Spearman's Rank correlation.

Regression Analysis: Concept. least sclLrarc llt ol a lincar rcgrcssion. lrrLr liner ol ;srfe\\i(Jq.
propeft ies of regression coefficients(Simple problems only)

Time Series Analysis: Components, Models of Time Series Additive, Multiplicative and
Mixed models: Trend analysis- Free hand curve. Serni a\erages. rnoving arerages.
Least Square methods(Simple problems only).

SUGGESTED BOOKS :

1. Gupta SC: "Fundamental of Statistics" 7th Ed, Himalaya Publisher.: Huuse, 20 19.

2. Sharma JK: "Business Statistics" 2nd Edition Pearson Education, 2007.
3. Arora, PN, Arora, Sumeet and Arora, Amit: "Managerial Statistics", S. Chand, tst Ed."

2009.

4. Bharadwaj, RS: "Business Statistics", Excel books. Znd Ea" 2008.

5. J K Singh. Business Mathematics. 2018. IIPtl.
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BBA (CBCS) Syllabus 2018 - 19

OBJECTIVE:
To familiarize students with the rlechanic: ol'p|cparati0n ol lljlal]e ial strlcntcnt\. Lrr:tler.stunrli|r:
corporate financial statements, their analysis and interpretation.

UNIT- I: INTRODUCTION TO FINANCIAL ACCOUNTTNG:
Accounting as an lnformation System, Impofiance and Scope, Limitations; Users of
accounting information; Accounting Principles, Accounting Concepts, principles and
Conventions - Generally Accepted Accounting Principles (GAAp)t Nature ofAccounts

UNIT - II: TYPES OF BOOKS (Pl{lMAll\ AND SICONl)AR\ I :

The Accounting Equation Rules of Debit and Credit; Recording T'ransactiops in .lournal:
Preparation of Ledger Accounts; ledger balancing: Opening arrd Closing Entries.
Preparation of Trial Balance.

UNIT - III: PREPARATION OF FINANCIAL STATEMENTS :

Trading Account. Profir & Lo:s Accounr and Balance Sheer. AdiLrsr,renr fnrrie:.
Understanding contents offinancial statements of a.joint stock compan! as per the ( ornparrics
Act 2013.

T]]\IT. IV: FINANCIAL STATEMENT ANALYSIS USING RATIOS :

objective offinancial statement analysis, sources of infbrmation; 'fechniques oi tlnancial
statement analysis: Horizontal analysis, verlical analysis and Ratio Anall,sis: Financial
Ratios: Meaning and Usefulness of Financial Ratios. Analysis ol ratios LiqLridir\ Rarios.
Solvency Ratios, Profitability Ratios, and rurnover Ratiosl Limitation ofratio analrsis.

UNIT - V : INDIAN ACCOUNTING STANDARDS (IND-,AS) :

concept, benefits, procedure for issuing Ind- AS in India, salient f-eatures ol Ind-AS issLred

by ICAI; Intemational Financial Reporting Standards (IFRS): Main features. Lrses and
objectives of IFRS, IFRS issued by IASB.

SUGCESTED BOOKS :

1. Tulsian, P.C.. Financial Accounting. Pearson

2. T.S. Crewal, Int|oduction to AccoLltltancy. Sultarr Chand
3. Maheshrvari, S.N. & Maheshwari, S.K.. Financial Accounting for B. Corr.. CA. CS, &

ICWA (Foundation) Coulses, Vikas Publishing House Pvt. Ltd.
4. Ghosh, T.P., Financial Accounting for Managers. Taxmann Allied Services (p) I_td.

5. Balwani, Nitin, Accounting and Finance for Managers

6. Jain, S.P. &Narang, K.L., Advanced Accountans,.
7. Santhi Vedula, Financial Accounting. 20I 9. HPH

o:*lT:l 
:1.1i y:;,.i iiiiliiii _,t
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OBJECTI\TE :

The objective ofthis courses to enable student to understand the basic computer concepts
related to day to day office environrnenr.

UNIT _ I : INTRODUCTION TO COMPUTATION AND CoMPUTERS :

Introduction to computation arld complrters. corrllonents of conrprrter cpt t. 'l ) pes ol'Menrorr.
T1,pes of computers - Softrvare, Hard\are Dctinition.

LINIT _ II : INTRODUCTION TO INPUT DEVICES :

Input devices (keyboard, MICR, ocR, oMR), Graphic inpur devices (Mouse, craphic Tablet.
Jo1'stick), output devices (Printers - Impact & non-impact printer)

Introduction to Software, classification ofsoftware. Evolution of oper.ating svstcrr. firnctiols of
operatirre s)stern. T)pes of operating systenr.

LINIT - III: INTRODUCTION TO INFORMATION SYSTEM :

Data & information, System, types of System, information system. Types system infbrmation
system definition, Application of information system. ethical and social issues in infonnation
system.

IINIT - IV: INTRODUCTION TO WORD PROCESSING :

Creating, editing and saving docurnents. tblrnatting fiaturcs ol rrord proees:i;g. irLrr.ki;l rr irlr
tables and graphs, preview & printing documents.

UNIT-V: WORD PROCESS :

Presentation - creating, Editing and Saving shade shows, Templares, Animations - Brelitin
Customer made - Preparing slideshows.

SUGGESTED BOOKS :

1. Computer fundarnentals, 2e. A.K.Sharma. Universir press.

2. Introduction to computers. Tata Mc Crarv Hill. Alexis Leon & Matheu,s Leon
3. Introduction to information technology,2e, John wiley & sons, Turban. Rainer. potter
4. Computer fundamentals, Pearson, Anita Goel
5. Fundamentals ofcomputers, Raja Raman, pHI

6. Basics of Computer Skills, Tulasi Rarn,20l9, HpH
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LINIT - I : INTRODUCTTON TO HUMAN RESOUIiCE TV|ANAGEMENI ANI)
ENVIRONMENT:
Functions of Human Resource Management. Managerial and operative role ol Human
Resource Management. Personner Management vs. HLrrnan Resource Management -
Strategic Managernent Approach. The Role of Globalization in HR policy and practii.

T]NIT _ II : ACQUIRING HUMAN RESOURCES :

Human Resource Planning arrd Alignrrent Job Analysis and Desisn. Job Descripti.rr.
Job Specilication and Job Evaluation. Job- Restrucrurir,g - .rub I{otarion. .r.b
Enlargement and Job Enrichment. Recruitrnent and Selection - placement Induction and
Orientation. Line and Staff.

UNIT_III : DEVELOPING HUMAN RESOURCES :

Training and Development - Employee Training and Retraining Assessing Training
Needs a,d Designing Training Programr.nes. An overvierv on enrplovee or.ientation:
Career Planning and Development: Role and Sienificance of Carr-r.r irl"nnin, Iprpiirt (,1'

Career Planning on Productivity.

UNIT-IV: LABOUR MANAGEMENT :

Industrial Relations and Industrial Disputes. principles and guidelines for ellective
handling of Industrial Disputes and lndustrial Relations - Standing orders Role and
contents of standing orders - Labour Relations and collective Bargainin! - Ernplovee Healtn
and Safety.

UNIT _ V : REWARDTNG HUMAN RESOUITCTiS :

Performance Appraisal - Methods and needs fbr perlbrmance Appraisal - organization
Climate and its impact o, HRM. components of organization dulture. eualiti of wor.k
Life - Detenninants of quality of work Iife. Impact of ewl on organization Ciirnate and
Culture.

SUGGESTED BOOKS:
1. Human Resources - Bernandin H. John. TMH
2. Managing Human ResoLrrces War ne t:. ( aslo. I \ll I

3. Hurnan Resources Management - David Lepak and Mary Corvan pearson

4. Human Resources Management - Decenzo and Robbins _ John WilJey
5. Human Resource Management. Texts and Cases. - TMH
6. Human Resource Management, P Subba Rao. HpH. 2009
7. Hurnan Resource Management, Sen Gupta, 201 g I.r Edition, Sage publication

usiness hlanagemont

liAtcor{0A. 508 254. (T.S.l

HUMAN RESOURCE MANAGEMBNT

OBJECTIVE:
The airn of this course is to introduce to student
Resource Management which can form foundation
managing human resources in an organization.

{

the basic concepts rElated to I-.luman

to understanding advanced concepts in

-/Chairpe rson - Br:sr j ci Siudies
Liepan,fi enl of tsusiness lr,iananem
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MARKETING RESEARCH

To provide an exposure to the students pertaining to the nature and Scope ofmarkering
research, which they are expected to possess when they enter the industry as

practitioners. To give them an understanding of the basic techniques and tools ol' marketilg
research.

I]NIT - I: MARKETING RESEARCH:
Nature and Scope of Marketing Research - Role of Marketing Research in Decision Making.

The Research process - Steps in the Research Process; Designing the Research Proposal.

UNIT _ II : SOURCES OF DATA :

Sources of data, Primary data and Secondary data. SLrrver rnctlrod ol' clala eollcclion.

Observation rnethod Types tll'obscrralion. lnle|ricrr. Dcpth irrtcnie\\ loe Lri grr)ul)

interview, Questionnaire, Method, Steps in design of a questionnaire

UNIT - III : SECOIIDARY METHOD OF DATA COLLECTION :

Advantages & Disadvantages of Secondarl'

Data, Criteria for evaluating secondary sources, Secondary sources of data in Indian Contest.

I]NIT _ IV : MEASUREMENT AND SCALING :

Concept of measurement and scaling - Types of Scales Nominal .Ordinal. Interval and Raritt

Scales - Aftitude scales Thurstone, Likert, Semantic differential scales, Reliability and Validity

of a scale.

LTI\IT_V:SAMPLING;
Sampling techniques, Data Analysis: Z tcst (nrcan. difl. ot'nrean. dill. ol proportir)n) r lc\r
(mean), paired t test, Chi square test. Introduction to theoretical concept ofANOVA,

SUGGESTED BOOKS :

l. Green E. Paul, Tull S.Donald & Albaum, Cerald: "Research for Marketing Decisions",

2018, PHI.

2. Tull and Hawckins, "Marketing Research", 2000, 4th Ed. Tata Mccraw tlill.
3. Cooper & Schindler: Business Research Methods McGrari-Hill EtiLrcation.

4. Martin callingam, "Market intelligence"" 2009. Kogan Page PLrblishers.

5. G.C. Beri, "Marketing Research", 2008, Sth Ed. Tata McGraw Hill.
6. Malhotra, K. Naresh, "Marketing Research- And applied orientation". 201;1.

7. Kumar, Marketing Research,20l5, Sage Publication.

.5C8 2s4. (T,S.)
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FINANCIAL MANAGEMENT

OBJECTIVE:
To acquaint students with the techniques

for business decision making.

of financial management and their applications

I

UNIT _ I : NATURE OF FINANCIAL MANAGEMENT :

Finance and relation with other disciplines; Scope ol Financial Management; Protlt

Maximization Vs. Weatth Maximization Vs. Value Maxirrin Traditional and Modern

Approach of FM; Functions of finance - Objectives of Financial Management; lnvestment

Decision, Financing Decision, Current Assets Management Decision and Dividerrd Decision -

Organisation of finance function;

UNIT * II : CONCEPT OF TIME VALUE OF MONEY :

Concept of Time Value of Money. cornpoLrnding. discountins. present value. tittttre valtte. anri

annuity; capital budgeting -meanitrg, tbatures; applications ol' DiscoLrrlted Lrsh l.lou

(DCF) in capital budgeting, calculation ofNPV and IRR

I]NIT - III: SOURCES OF LONG TERM FINANCE :

Sources of Long terrn finance- fealures of equity shares, preference shares' debentures.

long term loans; Capital Structure meaning. determinants ofcapital structltre: cost of capital

- component costs of capital. rveighted avelage cost ol' capital: Dividend l)olic\ Decisiorl

- types ofdividend, detenninants ofdividend policy.

LT.{IT - IY: WORKING CAPITAL MANAGEMENT :

Gross Vs net wolking capital, determinants of lvotking capital; Management of Cash -

Preparation of Cash Budgets (Receipts and Payrrent Method only): Cash tranagenlent

technique (Lock box, concentration banking)

T]NIT - V: RECEIVABLES MANAGEMENT _ OBJECTIVIS :

Credit Policy. Cash Discount. Debtors OLrtstandins antl Aseins \nalrsis; ltlr.'trt,,rr
Management (Very Briefly) - ABC Analysisr Mininlurr l-evel: MarinrLrm l.crcl: L:OQ {l}'r'.
Model); Reorder Level; Safety Stock.

SUGGESTED BOOKS :

I . Eugene.F. Brigham. Fttndatnentals ol' Firtancial Managelnellt. I lte Drl derr Prcss.
tll

6 edition, 1992

2. M.Y. Khan & P.K. Jain. Financial Managernent. J'ata McCrarv Hill Ptrblishing ('o. I td

3. Prasanna Chandra, Fundarnentals ofFinancial Managenrent, McCrarv IIill Education. 6

edition, 201 5

4. LM. Pandey, Financial Management, Vikas Publishing HoLrse, I lth edition. 10 t5

5. J.V. Horne & J.M. Wachowicz, Fundarnentals of Financial Management. Prentice Hall
+h

of lndia, iJ"' edition,2009.

6. Rustogi, Financial Managernent, TarMann. 5rlr edition. 201 I .

(-e6rrperson - Boaid of Studigs

Depadmenl of Busine.ss Managemohl
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OBJECTIVE:

Quality is the most significant characteristic of product or service in today's rdorld. This coLrrse
introduces traditional and modern quality perspectives.

UNIT-I: INTRODUCTION:
The. concept of Quality. euality Dimensions. product and Service euality. rnspection,
Statistical Quality Control, euality Assurance and rotal euarity Managem"rt.' corrJnronur
Quality Management versus Totar euarity Management. EvorLrtion of 1eM. Histor.icar
perspectives of TQM Deming, Juran, Crosby and Taguchi.s Contributions. Curto,r", ard
supplier focus in TQM. Benefits and Costs of TeM.

UNIT _ II : TOOLS AND TECHNIQUES oF TQM :
Statistical Tools - Check Shee-ls. I.listi)srarns. Scatter I)iutllnrs. l,ir.cl(, , ( lrirr. llerre,.r,,
Analysis & control charrs. cause a,d Effect Diagrams, fh" Fiu" why's. Five s:r, kli..r,
JIT, Quality circles, Ga'tt Chart and Balanced Scori card. Din.rensions of service qrarit. ;n
overview ofTQM in Service Organisations.

SUGGESTED BOOKS :

1. Sunil sharma, "Total Engineering eLrality Managernent". 2003. Macrnilran India Ltd.
2. Ron Basu, "lmplementing euality: A practical Guide ro Tools and rechniques... 20r6.

THOMPSON.
KanishkaBedi, "Quality Management,,, Oxford Universitv press.

Mujkherjee. PN. "Toral Qualiry Managernenf '. 2007, pHi.
R. P. Mohanty& R. R. Lakhe, ..TeM 

in the Service Sector,'. Jaico tsooks.20l6

3.

4.

5.

//

1.--+--- 2u

C-Ohdfrperson . Ecard of Studies
Department of Business Managemenl

N.i.LG0HDA.508 254. (T.S,)
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OBJECTIVES, ',.
It helps the students to understand importance ofcontracts companies act & ethies.
It focuses on Iegal aspects of contracts.

UNIT .I: LAW OF CONTRACTS :

Definition of contract and Agreernent - crassification of contracts; Essentiar erements of avalid Contract - -offler 
- Acceptance - Consideration -Caprcitr ro ( onrract - lrrecc.rsc,. rr,iil

contracts- Legality of object - performance of contraci - Remedies tbr breach of contracr _

Quasi Contracts.

UNIT - II : LAW RELATING To SPECIAL CONTRACTS :
Salient features ofcontract ofAgencv. Bairment and predge. Inde,nit' and GLrarantee. Salt, of.
Goods Act - Distinction betrvee, Sarc and a*recnrcnr ro 5cir - conditio.s antr \\ ar.ranties.

IINIT - III : COMPANTES ACT :

Definition of companl Cltaracteristlcs - Classilicariur ol cunrpanics- l-unrruliu, ul (,urnoar^
-Memorandurn and Anicres or Association prospeclus - sr.,rr. lrra.r, ,r."irr*r'- 

'iil.ri
meetings -Law relating to meetings and proceedings- company - Management - Qu;ific;i;;s.Appointment, Powers, and legal position of Directors - Board - M.D.-and chui.,run - irr"i,powers.

LT.{IT - IV: CONSUMER PROTECTION LAw:
Inlroduction to col'lstlrrer protection lar\' in lndia - Consurner.coLrncils - Ilcc]rcssal n]irclrrcIr -
Rights of consumers - consumer awareness. polution contror Law - ai,. *",..'"ro
environment pollution control.

UNIT - Y: BUSINESS ETHICS :

Ethical and value based Considerations Neeir and .rustification Business ethics ancr
efrciency - Social responsibirity ofbusiness - Fair andjust cooperation anrurlg L,\\,crs.
managers' workers and customers - Fair Market wages - Integrity and ethical"consideration in
business operations - lndian value system and it.s reLvance iriManagement.

SUGGESTED BOOKS :

1. N.D. Kapoor, ,,Elemerrts 
of Mercantile Law,,,2015, Sultan Chand & Co.2. K.R. Bulchandani, .,Business 

Law 1.or Managerr.rtl,, 201g, HpH.
3. PPS Cogna, "A Text Book ofContpanl Larr:., 1006. S. C.han,,l
4. Marianne moody Jennings, "The Legai, Ethical and Global Environrnenr ol BLrsiness...

2009, South western Cengage leaming, New Delhi.
5. Richard Schaffler, Agusti& Earle.
6 v. Ramakrishna Raju, "Business Laws and Economic Legislatio^s", 2uu5. Hpr r.

Sirperson - Eoard of Sludies

Department of Business l',lanagement

NALGoN0A.50B 254. (T,S.)
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BUSINESS ANALYTICS

OBJECTIVE:
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The objective of the course is to provide an
Analyics like Descriptive, predictive and
Programming using R.

understanding of basic concepts of Businbss
Prescriptive Analytics and an overview of

UNIT - I : INTRODUCTION To BUSINESS ANALYTICS :
Definition of Business Anarytics. catesories of Business Anaryticar rrethocis ancr morrers.
Business Analytics in practice, Big Data - Overvie* olusing Data..l-ypcs ol.Dara.

LINIT - II : DESCRIPTIVE ANALYTICS :

Over view of Description Statistics (Central
Definition, Visualization Techniques - Tables,
using Ms-Excel or SPSS.

UNIT - III : PREDICTIVE ANALYTICS :

Trend Lines' Regression Anarysis -unear & Murtipre. Forecasti.g l echniclrrcs. I)ata N,iininr: _

Definition, Approaches in Data Mining- Data Exproration & Reduction, ClassiticatiJn,
Association, Cause Eflect Model ing.

UNIT - IV : PRESCRIPTIVE ANALYTICS :

Overview of Linear Optimization. Non Linear prourarnnring Inteuer Opt int izilt i(lr. ( llllr!
Plane algorithm and other methods, Decision Analysis-_ Risk and uncertainil, methods.

LINIT-V: PROGRAMMING USING R.
R Environment, R packages, Reading and writing data in R, R functions, control Starernenrs.
Frarnes and Subsets, Managing and Manipulating iata in R.

SUGGESTtrD BOOKS :

1. Camm, Cochran, Fry, Ohlmann, Anderson. Sweeney, Williams_ Essentials of Business
Analytics, Cengage Learning.

2. James Evans, Business Analytics. pearson. Second Edilion. 1017.
3' Albright winston, Business Anarytics- Data Anarysis-Data Anarysis and Decision

Cengage Learning, Reprint 2016.
4. Sahil Raj, Business Analytics. Cengage Learning.

Tendency, Variability). Data V isualization_
Cross Tabulatiolls. chafts. Data Dashboards

{
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MANAGEMENT SCIENCE
OBJECTIVE:
The objective of this course is to provide the student with adequate knowredge regarding the
basic manuthcturing facilities & horv service activities have attained signit-iancJ and 

-nced

n.ranagerial skills to address the problems.

UNIT-I: INTRODUCTION To PRODUCTION & OPERATIONS MANAGEMINT:
Definition of Production and operations. An overvier.r of Manultrcturing p,.u."r*i,-'- 

--" - '

Functions of Production, planning & contror. Interface of prodLrct Lifi'C'cre & process Lire
Cycle. Process design - Project, Job. Batch, Asserrbll, and ConrinLroLts process.

TINIT _ II : PLANT MANAGEMENT AND woRK STUDY :
Capacity Planning, factory location, plant layout rypes o1-layout.
Sequencing ofOperations: n-Jobs with one. trvo and three facilities.
work Study: The concept and various techniques of methods analvsis and work measurement.

UNIT-III: PURCHASE AND STORES MANAGEMENT':
Purchase Management: Sources or Suppry of Materials, selection, e'aruation or' vc,dors.
Methods of vendor rating.
Stores Management: Functions of Stores and Materiars contror. crassification, Codrfrcarion.
Simplification and Standardization of materials. Economic order euantitl. Selecrive Inr,enron
Control Techniques: ABC, VED, FNSD & XyZ.

UNIT - IV : INTRODUCTION TO OR :

Introduction to operation Research: IntrodLrction, Nature, Manager.iar appricarions arJ
lirritations olOR. Types of Operation Research Models.
Linear Prograrnming: Mathernatical model, Forrnulation ol LPP. assunrptions Lrndcrl,r ing I I)[,.
Solution by Graphical Method.

UNIT-V: TRANSPORTATION, ASSIGNMENT AND QUEUING THEoRY :
Transportation Problenr (TP) - Matherratical model. IBFS Lrsiirg North \l/esr Corner Rule. Leasr
Cost Method (LCM) and Vogel,s Approxirnarion Merhod(VAM).
Assignment Problem (AP): Mathe,raticar ,odel, method of obtai,ing solution- Hungarian
method. Queuing Theory - Concepts of eLreue - Ceneral structure of a qreLring sn:rten._
Operating Characteristics of Queues.

SUGGESTED BOOKS:
l. S.N. chary, "Production & operation Management" 5'l' Edition, Tata-Mccraw Hirr

Publishing Company Ltd.
2. N.G. Nair, "Productio, and operation Managemerr", 2"'r Edition, rata-Mccraw Hil

Publishing Conrpany Ltd.
3. Kanishka Bedi, "Production and operations Managenrent". 2007. id Edirion. orfbrd

rrperson - Board oi Studies

University Press.
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N.D' Vohra, "Quantitative Techniques ir'r Manaqement". 20r0" 4rh Edition. Tata-Mccra*
Hill Publishing Company Ltd.
J.K. Sharrna, "operations Research rheorl and Applicatio,s 2009, 4rh Edition. Macnrilla,.

25
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It helps the students to acquaint thernselves rvith the special challen-qes o1'starting r.re\\ \,1'ntrrrL.s
and introducing new product and service ideas.

I

UNIT_I:ENTREPRENEURANDENTREPRENEURSHIP: !

Evolution of the Concept of Entrepreneur. Characteristics ol an EntrepreneLrr. Distinction
Between an entrepreneur and a Manager. Functions of an Entrepreneur. Traits/ eualities'of
Entrepreneurs: Types ol Entrepreneurs. Role of Entrepreneursh ip in Econornic Developrrent.
Growth of Entrepreneurship in lndia. Probleu.rs and Development ol.Rural Entrepreneu rs'h ip.

UNIT - II : ROLE OF SUPPORT INSTITUTIONS & MANAGEMENT OF SMALL
ENTERPRISES :

Entrepreneurship Developrnent Programmes (EDps) - phases of EDp's and Evaluation ot'
EDPs. Institutional Finance to EntrepreneLlrs like C-ommercial Banks-(Jther Ma]or Firrancial
Institutions such as IDBI, IFCI, IIBI, LIC, UTI, NABARD, SFCs, SISI. SIDCs. SIDBI. and
EXIM Bank and venture capital firms. Role of Small Enterprises in Economic Development.
Ownership Structures, MSME act.

SUGGESTED BOOKS :

1. vasanth Desai, "Dynamics of EntlepreneL'ial Developmerrt and Manasement". 2007. Hpl l.
Millenium Edition.
S.S. Khanka, "Entrepreneurial Development,', 2007, S. Chand & Co. Ltd.
Poornima. M cha.antimath, "EntrepreneLrrial Developrnent and Snrall BLrsiness
Enterprises" 2006. Pearson Education.
David H. Hott, "Entrepreneursh ip New Venture Creatjon.. 2004. pHL
P. Narayana Reddy, "Entrepreneursh ip - 

'r'ext 
and cases", 2010, lst L,rJ. Cengagc Lernrnr.:..

Longencker, Morge, Mitchell, "Managing Small Business,', Sage South ,qsia EJitlon.

2.

-r.

4.

5.

6.
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Degartment r.,f Eusin:ss ilanagement
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OBJECTIVE:
To explain the structure ollndian Financial System. I

To understand leasing, hire purchase and Mutual firnds.

UNIT - I : STRUCTURE OF INDIAN FINANCIAL SYSTEM :

Indian Financial Systerr - Structure, Functions. T,v. pes ol Finarrcial Nlarkets. Securitics tratjetl in
Financial Markets, Regulatory Institutions and their functions RBI & sEBI. Global Financial
Markets

UNIT - II : PRIMARY AND SECONDARY MARKET :

Primary Market - lntroduction, Book Building. Free pricing. Unden'riti,g. on-t_ine ll,os.
e-Prospectus; Secondary Market - organisation of Stock Exihanges. NSrr. ilsl.. and ol-(.F.1.
Listing of Securities, Trading and settlement, lnternet I rading, Neu llnancial insrrurnenls.

UNIT - III : LEASING AND HIRE PURCHASE :

Asset/ Fund Based Financial Services - Leasing, Concept and classification, Advantages and
Liffritations, Hire Purchase - Definition. rrechanisnr. Difterences betuccn lersins aitl IIirc
Purchase, Venture Capital - Definition, Rationale, stages oftinancin3.

LINIT - IV: NON FUND FINANCIAL SERVICES :

Non- Fund Based Financial Sewices - credit Rating, Factoring and Forfaiting. Merchant
Banking - Definition, Features, Mechanisrr, Types.

I]NIT-V:MUTUALFUNDS:
Mutual Funds - History, Definition, 

-Classification. 
Advanrages and Disadvantages^ [:srinrarin-r.:

the Net Asset value, Mechanics of MF operations. Functions of AMC. !_valuatine Mutlril
Fund s.

SUGGESTED BOOKS :

1. Meir Kohn, 2015, Financial Instirures and Markets, 2"'r etlition . oxibrd trnivcrsilr l,rcs:.
South Asia Edition -

2. Vasant Desai, Financial Markets and Financial Services. Hirnalaya Publishing HoLrse. l0lg
3. Madura,Financial Institutions and Markets. Cengage Learning
4. M.Y. Khan, Financial Ser.vices. Mc Grarv Hill
5. Dr. S.Guruswamy, Financial Services and Markets. Thonrson
6. L.M.Bhole and Jitendra Mahakud, Financial Institutions and Markets. Mc crar.v Hi

,f trusir,3ss Uianagement
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OBJECTIVE:
To provide an understanding of Difl'erent 'fypes of Brand Awareness, Equity.

UNIT - I : INTRODUCTION TO BttAND MANAGEMENT :

concept ofBranding - Definition - Significance olBrand - Brand rypes Diff'erence between
Brand and Product - Braking - Brand Building - Brand Launching.

UNIT - II : BRAND AWARENESS :

Branding and Adveftisement - creating Brand Arvareness - AIDA Moclel - Brandin'
Strategies BrandCornrnunication.

UNIT - III : BRAND EXTENSION :

Brand Line Extension - Horizontal Extension pros and cons of Brand Extension - Related
Extension - Unrelated Extension - Brand Generic Branding.

UNIT - IV: BRAND PERSONALITY :

Branding - Brand Pelsonality Brand Positioning Re positioning []rancl posirioning
Strategies - Brand Posirioning Variabies.

UNIT-V:BRANDEQUITY:
concept of Brand Equity - Brand Arvareness - personality - positior.ring - Enha,cing tsrand
Equity - Brand Management - Planning - Sources Brand.

SUGGESTED BOOKS:
1. Brand Management - culnar sharrna, Karan Singh Khundia - Hirnalaya publishine House
2. Brand Management: Principles and Practices - Kini DLrtta - oxlbrd Llniversitr prc'-ss.

3. Brand Management: The lndian Contexr - Yl-R Moorthi - ViLrs l,Lrhli.,hi.u ll.use
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ORGANIZATION DEVF LOPM ENT (H R)

OBJECTIVE:
This course offers an exploration ofthe field of OD througlr it's human and social process and

address new management and OD paradigrrs in rapidly changing context of Clobalization and

Organizational Change.

UNIT_I:INTRODUCTION:
Organization Development- Definition. Characteristics. Evolution.

Lirnitations, Values, Assumptions and Beliefs in OD.

Process. Bene ll ts aird

LIAHATMA GA!Di II UNiI/ERSiW

NALGoN0A.508 254. (T.S)

LrNIT-II: OD MODELS :

Kurt Lewin and Br-rrke Litwin models of Organizational Change. Systems Theory"

Participation and Empowerment, Teams and Team Work.

UNIT - III : OD PROCESS :

The Six Box Model, Third wave consulting. Phases of OD Prograrns. Change Management

Models, The Generic Parallel Learning Structure Intervention Process, Steps to Transforming

an Organization.

UNIT _ IV : OD INTERVENTIONS :

Factors to Plan and [mplement OD. Results of OD lnterventions" ('lassiflcation ol OI)

Interventions. OD Consultation: Process Consultation, Coaching and Counseling Intervenlions.

Team Building: Gestalt Approach to Team Building, Techniques in Team Building.

UNIT - V: APPLICATIONS OF OD :

Socio-Technical Systems, Self-Managed Tearns. MBO and Appraisal. Qualit;" ['ircles. QLralitl

of Work Life, Total Quality Managernent. Selt--Design S)'sterns. High Perlbrnrance ri,rlk

systems.

SUGGESTED BOOKS:
l. Wendell French, Cicil, H. Bell, Jr. (6e) "Organization Development". Prentice Hall of lndia.

2. Wendell Frerrch, Cicil, H. Bell, Jr, Veena Vohra, ''Organization Development". 2006.

Pearson Education.

3. Thomas G. Cummings, Christopher C Worlel. "Organization l)evelopnrent ancl ('lrangc .

2007, Thomson, 8th Ed.

4. S. Ramanarayan, T.V. Rao, Kuldeep Singh, "Organization Development-lntervention and

Strategies", 2006, Response Books.

5. Kavitha Singh. "Organization Change & DeveJopment".2005. Frcel Books.

.4--5-.-'-
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OBJECTIVES:
The objective ofthe course is to provide the students with a basic view ofvaruation andinvestrnent in [lnanc ial assets.

To explain the basic concepts of risk and return and various methods ofanallsiq
To explain the concept of portfolio and the uuriou. poitroiio theories and cvaluation ,rethods.

UNIT-I:INTRODUCTION:
Definition of Investment; Rear vs. Financiar assets; Invesrment, Specuration, Hedging andArbitraging. par varue, Book value, Market varue uri inirinr," Varue or Financiar of Assets.Sources ofinvestment inflormation. Factors to Ue consiae,ea 

.

Retum. Risk. v,*,iiy. s.i.iy. rax and rnflatjon. ,,. .;;;.'J :iJ:1ffllti.:i:"#;:i::l,li:
expected-return. Concept and rypes ofrisk. t,t"u.u..,r.,i ot. R isk _Range. Standard Deviationand co-Efficient of variation' Aisk-return trade-off. s"t*urorrut aspects ot investins. Anoverview of approaches to securitv analysis - pundr,r"r,tui"R *i""ir, 1..rrr;..r 

^r.,I]li. 
.,rnE ffic ient Mar.ket Hl porlresis.

IINIT - II : VALUATION OF FIXED INCOME SECURI,T.TES :

Features and types of fixed income. securities. eond yieiJ rneasures - current yierd, hordingperiod rerurn, yrM, AyrM and yrc. Bond dlrra;io;. varLration 
"l 

a".p Jii."rrr"u"ra..Bond price theorems.

UNIT - III : - VALUATION OF COMMON STOCK :
Features of common Stock Approaches to raluatio,r ul cu,u,,.r,, stocr. r)* idcrrd l)rse orrnrModel, Earnings Capitalization Moclels, price-.u., ingr- Mritipli.,. Approu; il;;;",*i"..raUnsystematic Risk, Capital Asset pricing Model (Cepfil.

IINIT - IV : BASIC PORTFOLTO THEORy :
concept of ponforio, return and risk. Harry Markowitz's portforio Theory - The concept.assumptions, merits a,d dernerits. Risk and retLrrn of t.,vo assets pofttbrio. c'onstruction andevaluation of Minimurn Risk portfblio.

LINIT - V : EVALUATION OF pORTFOLIO 
:

sealies.o.fl.reyrn - Types of Formuia plans: constant - Rupee - varue pran, constant Ratir.rPlan. Variable Ratio plan: Runee_Cosl Averaging: nist . aaltrste. Veasures of perlormancc:
Sharpe's Reward - ro vari;birir) Rurio. T;;;;;r:;'-R;"r;- ro voraliriry Rario. Jenserr-sDiflerential Return Measure.

SUGGESTED BOOKS :

l. Francis' J.c' & Tayror, R.w., "Theory and probrerrs of Investments,.. Schaum.s outrineSeries, McGraw Hill.
2. Prasanna Chandra, "Investment Analysis and ponfolio Management,.. TMH, 3,,i Ed.3' v.K. Bhalra, "Fundamentars of Investm"nt Munog",.,.,",.,t':. s. ct,una & coirpan) Lrii.4. R.P.Rustagi, ..lnvestment 

Management,.. Srltu, ihu,.,J &'Snn..5 Peter L' Bernslein and Asuath barno,Jaran. "rnr estnrert \,ranagement... \\/ireY Frontiers inFina nce.
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RETAIL MANAGEMENT (M)

OBJECTIVE:
This course introduces the role ofretailing and varioLrs fonnats and theories.
It focuses on distribution management.

UNIT _ I : INTRODUCTION TO RETAIL MANAGEMENT :

Retailing: Role, Relevance and Trends - lntroduction to retailins
Characteristics of Retailing, Functions and activities ol' Retailing.
Emergence and growth of Retailing in India, FDI in lndian Retailing.

UMT-II: RETAIL FORMATS AND THEORIES :

Traditional retail folr.nats - cooperatives and Covernment
Emergence of Malls in India: Franchising - Types
disadvantages offranchising; legal issLres in tianchising in
Theories ol Retail Developnrenl - Environrrenral theor!.
Concept of Life cycle in retail

- Ivpes ot Reta iling.

and Modern Retail formats in India;
of Franchising. Advantascs and

lndia.

cy'clical thcory. con llict Iheor_t,arrcl

UNIT_III : MERCHANDISE MANAGEMENT :

Meaning of Merchandising, Factors influencing Merchandising. Functions of
Merchandising Manager. Merchandise planrring- Merchandise hu'ins. Analrzir!,
Merchandise performance

UNIT _ IV : RETAIL STORE DESIGN :

Store layout, significance of Store layout, types olstore layout. layout selection - Chie'
considerations, Need and lmportance of Store Environment, visual Merchandisinir.
Promotions Strategy, Retail CommLrnication Mix and pOp Displal,s.

UNIT _ V : DISTRIBUTION MANAGEMENT
Role and functions of channels of distribution.
Motivating the Channel participants, controlling
Conflicts, Physical DistribLrtion Sl srem.

selecting channel Members - Criteria:
channel pafticipant, Managing Channel

SUGGESTED BOOKS:
L Retail Marketing Managemenr - Second Edition - David Gilberr -
2. Retailing Management - Swapna Pradhan - Tata Mcgraw Hill
3. Contours of Retailing Management - S.A. Chunawalla - Himalaya
4. Retail Management - Gibson G. Vedamani Jaico Books
5. The Art of Retailing - A. J Lamba - Tata Mcgr.arv Hill

Pearson Fld Lrcat ion

Publish ing House

6. Sales and Distribution Management - Dr. S. Gupta - Excel Books
7. Sales and Distribution Management - Panda & Sahadev - Oxford University press

lftg8^ffi3;tiJl[i]i;
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BBA (CBCS) Syllabus 2019 -2020

OBJECTIVE:
This course oflfers an understanding ofemployee performance and measures to improve through
HRD.

UNIT-I: INTRODUCTION; {,

Performance Appraisal - Concept,_ De,llnition. philosophl. NatLre. Scopc pLrrposc. [.scs.
Benefits, Components, objectives and systems.

[]NIT - II : PLANNING PERFORMANCE :

Performance Appraisal - Employer and Employee perspective, perrormance appraisar versus
performance management and merit rating. Identifying performance dimensioni. KpA.s and
performance planning, Performance Appraisal process. Developing an etlictive upp,.,irrt
prograrn. lssues in appraisal desigrr.

UNIT - III : PERFORMANCE MEASUREMENT :

Methods_ of Performance Appraisal, pro's and con's or 360 Degree Appraisar. Types of
Appraisal Interviews and Conducting Appr.aisal Interviews.
Barriers to effective appraisal and overcorning barriers to appraisal.

UNIT-IV: IMPROVING PERFORMANCE :

Identifying sources of ineffective performance. performance Diagnosis, lactors that ilfluence
performance, Iegal issues in Performa.ce Appraisar. Strategies to iurprove performance.

UNIT-V: COUNSELLING:
Employee counselling, characteristics of people with good mental health. need anci fLrnctions ol
counselling, manager's role in counselling. 1;pes ol counsclling.

SUGGESTED BOOKS :

l. David A Decenzo, Stephen p Robbins, "Fundamentars of Human Resource Managerlent...
Wiley Publications.

2. Snell / Bohlander, "Human Resource Managerneltt", Thomson.
3. Luis R. Gomez Mejia, David B Balkin. Robe n l,.Cardr. ..N,lanasin! 

Ilrrrlun RcsoLrre cs. [,] ll
Pvt. I rd.

4. John W Newstrom, "Organizational Behaviour',, Mc Graw Hill.
5. L.M. Prasad, "Pr.inciples and pracrices of Manageurent.., Sultan Chand & Sons.

c-€h6irperson - 6,::rd of Studies
,Departm€nt 0f gr!;inoss [.lanagsment

liArrg 
gllDA. 50s 254. (T,s.)
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OBJECTIVES:
The course helps the students to krow about insurance.

It focuses on latest trends in insurance.

T]NIT - I : INTRODUCTION TO INST]RANCE :

Definition and nature of insurance, Role, importance and t'Lrnctions ol insLrrance.

Meaning of insurance and re-insurance, principles of insurance. types of insurance.
globalization ofinsurance and insurance sector reforrns in India.

TINIT - II : LIFE INSURANCE :

Life insurance- procedure for issuing a policy. policy loans revival
The concept oflifle insr:rance, life insLrrance prodrrcts- traditional and market rclatcd. pension
plans, group insurance, tax treatment of Iif'e insLrrance. claims settlemc'nt.

IINIT - III: GENERAL INSURANCE:
Concept of General Insurance procedure, group imane, Croup Insurance Types - Health.
Accident, Motor, fire insurance rnasine insurance. claint settlements.

I]NIT _ IV : POLICY DOCUMENTS AND ASSIGNMENT, NOMINATION &
SURRENDER OF POLICY:
a) Policy Documents : Life Insulance Policy Application and l)roccss Propo:'irl l:orrrr irntl

Related Documents ltnportance ola Policy Document Forrnat ol a polic; Docurnent
Policy Schedule and its Various Cornponents Conditions and privileges in a policy

Docurnent . Duplicate Policies.

b) Assigr,ment, Nomination & Surrender of Policy : Assignment ol Lif'e InsLrrance policies -
Conditional Assignment - Absolute Assignment - Process of Assignment Nornination ,

Process ofNomination Features of Nomination Assignnrent Vs. Nornination SLrrrencler

of Policies Foreclosure of Insurance Policies.

UNIT_V: POLICY CLAIMS :

Types of Policy Claims - Survival Benefits - Death Claims - Maturity Documents requ ired fbr
Processing Early Claims Processing State - Early Clairns and Non-early Claims - Doculnents
required for Processing Early Claims - Death due to Un-narural Causes or Accidents -
Nomination - Assignment - Waiver of Evidence of Title Clainrs Concession Clause and

Extended Claims Concession Clause PresLrmption ol Dcath InsLrrancc Ridcrs Accitlcntrl
Death Benefit Rider - Permanent Death Benetlt Rider IRDA ResLrlarions lbr 0airl
Payments.

SUGGESTED BOOKS:
1. Banking and Insurance, O.P.Agarwal, Hirnalaya Publishing, 2010.
2. Management of Banking& Financial Services. Padmalarha Suresh & Jrrslin PaLrl. Pearsorr.

2nd Edition.

3. Indian lnsurance A Profile, H. Naravanan. Jaico Publishing HoLrse. 2008
4. Insurance Principles and Practice. M.N.Mishra arrd S.B.Mishra. S.Chanrj. 16,r, Ildition
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OBJECTIVES:

UNIT_ 1 : EVOLUTION OF CUSTOMER RELATIONSHIP :

CRM - Definition, Emergence of CRM Practice. Factors responsible lbr CRir{ gro\\th. CII.M

Process, framework of CRM. Benetlts of CRM. 1'l pes of CRM. Scopc' ot' CRl\4. C usronrcr

Profitability.

I]NIT _ II : CRM CONCEPTS :

Customer Value, Customer Expectation, Customer Satisf'action, Customer Acquisition.
Customer Retention, Customer I-oyalt) - Custonler [-if'ctinre ValLre . Custol]tcr Iirpe ricne r
Management, Customer Profi tabi I ity.

T]NIT _ III : PLANNING FOR CRM :

Steps in Planning - Building Customer Centricity, Setting CRM Objectives, Defining Data

Requirements, Planning Desired Outputs, Relevant issues while planning the Outputs, Elements

ofCRM Plan, CRM Strategy: The Strategy Development Process.

UNIT_IV: CRM AND MARKETING STRATEGY :

CRM Marketing lnitiatives, Sales Force Automation. Campaign Managetuent. Call C cnrcrs.

Practice of CRM. CRM in Consumer Markets. CRM in Services Sector.

UNIT-V: CRM PROBLEMS IN IMPLEMENTATION :

Issues and Problems in Implernenting CRM. Information Technologl, Tools in CRM.
Challenges of CRM hnplementation. CRM Irnplementation Roadrnap. Road Map (RM).

SUGGESTED BOOKS:
l. Jagdish N. Sheth, Atul Parvatiyar & G Shainesh. "Custotner Relationship Managerncnr".

Ernerging Concepts, Tools and Application", TMH
2. Francis Buttle, "CRM: Concept and Technologies", Elsevier, a division of Read Elsevierr

India Pvt. Ltd.

3. Dilip Soman & Sara N - Marandi, "Managing Customer Value" Cambridge.
4. Alok Kumar Rai, "Customer Relationship Management: Concepts and Cases". PHI.

5. Ken Burnett, the Handbook of Key "Custonrer Relationship Management". Pearsorr

Education.

6. Mukesh Chaturvedi, Abinav Chaturvedi, "Custorner Relationship Managemcnt .An Indian

Perspective", Excel Books

7. K Govind Bhat, "Customer Relationship Managenrent", (2018), HPH.

_!titl6j:pe;son - Dr/r,j r,i StudiCS
Uepanr..€ni of B r sin ;ss i,l:,nag.emenl
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COMPENSATION MANAGEMENT (HR)

OBJECTIVE:
To impart techniques and methods for competing emplol'er enrplol'ee negotiations lor

arriving at optimal cornpensation system. 
{

UNIT _ I : INTRODUCTION TO STRATEGIC COMPENSATION MANAiEMENT :

Concept of compensation-Exploring and defining the compensation context-System

compensating -compensation dimensions-concept of reward-Role of compensation

Organization-Non-financial compensation systetn - New trends in cornperlsation inanaBetnenl.

UNIT _ II : COMPENSATION AND EMPLOYEE B[HAVIOUR :

Bases For Traditional Pay Systenr and Modern Pay Systen-Establish ing l)ay PIans Aligning

Compensatiot'l Strategy uith llR Strategr and Rrrrinc$ Slrltcg) \erri,)ril\ irrri l(,r!(\lt\ lr.r\.
Linking Merit Pay with Competitive Strategy-lncentive Pay-Person tbcLrs to Pay- learr Based

Pay.

UNIT _ III : DESIGNING COMPENSATION SYSTEM :

Building internally consistent Compensation System-Creating lnternal Equity through Job

Analysis and Job ValLration-B Lrild ing l\larkct Ct-rrrpctitir'c C trntpcttsatiott Sl stctn-Cotttpcttsaliott

Surveys-lntegrating lnternal Job Structure with External Market Pay Rates-Building Pay

Structules that Recognize Individual ContribLrtions-f on5lruelinl .l J);r-\ SLfri!trr. l)e:i:rirrrl l'.rr

for Knowledge Program.

IJNIT - IV : EMPLOYEE BENEFITS MANAGEMENT :

Components-Legally required Benefits Benefits Adm inistration-Employee Benetits and

Employee Services-Components of Discretionary Core Fringe Compensation-Design ine and

Planning Benefit Program-Totally Integrated Employee Benefit Program.

UNIT - V : CONTEMPORARY STRATEGIC COI\IPENSA'I'ION CI{ALLENG[S :

lnternational Compensation and Competitive Strategies-Executive Compensation Packages-

Compensating Executives-Compensating the Flexible Workforce-Contingent Etnployees and

Flexible Work Schedules-Strategic Issues and Choices in Using Contingent and Flesible

Workers.

SUGGESTED READINGS :

1. Handerson. "Cornpensation Managemenl in a Ktrorrleclge Based \\orld . 1007. [)carson ] d

9'hEd.

2. Joseph J.Martocchio, "strategic Compensation", 2006, Pearson Ed'Richard I 3'd Ed.

3. Milkovich & NewMan, "Compensation", 2005, Tata McGraw Hill, Netv Delhi.

4. Dr. Kanchan Bhatia, "Cornpensation Management", 2009, Himalaya Publishing [1oLrse.

5. Tapomoy Deb, "Compensation Management", 2009, Excel Books, New Delhi.

6. Dipak Kumar Bhattacharyya, "Cornpensation Management". 2009. Orlord Llnivcrsitl

Press.
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Mobile Commerce concepts

I

UNIT-1 : E-COMMERCE CONCEPTS:
Anyime commerce, dimensions of e-commerce. E-comrnerce business lnodels. M-comr.nerce
concepts: An information systems perspective, anytinte. an;,rvhere comnterce. Intpact ol'
mobility on e-commerce, M-commerce business rnodels. M-commerce value chain. M-
commerce information system functional model. Case studv

I.INIT -2 : M-COMMERCE TECHNOLOGY :

Types of Mobile clients (rnobile phones, PDAs, laprop cornpurers. velr ic le-rnounred tjevices.
hybrid devices), Device limitations: considerations for Lrser interface and application rlcsign
Device location technology': cPS. tliangulation. Nlobilc eIicnr soliurle: \lilbilc clerieu
operating systems, Micro browsers, Mobile device communications protocols: WAp. i-Mode-
Mobile device page description languages, Mobile device application software.

UNIT-3 : WIRELESS COMMUNICATIONS TECHNOLOGY :

Wireless wide area network (WWAN) technology: cellular systems 2G (CDN4A. I-DMA.
GSM), 2.5G (GPRS, EDGE), 3G (WCDMA/UMTS, CDMA2000), 4C. Wiretess local area
netrvork (WLAN) technology (rvi-fi). Wireless nretropoliran arca ner\\ork (\\r\,1\N) tcchnolt,g)
(rvi-max) Wireless personal area network (WPAN) rechnology (lllueroorh).

UNIT-4 : M-COMMERCE APPLICATIONS :

Mobile financial services, Mobile advertising, Mobile inventory managernent. Mobile product
location and shopping, Mobile proactive service nranagenrcnt. Mobilc hLrsiness scrvices. \1L,bilL'

auction, Mobile entertainment, Mobile of'fice, Mobile distance education. Mobile inforrration
access, vehicular mobile commerce! Telerratics Location-based applications. M-cgrrnrerce
cases.

I]NIT _ 5 : WIRELESS APPLICATION DEVELOPMENT :

The wireless application: client side, server side. WAP. Installing and using Openwave phone

Simulator, M-cornmerce trust, security. and payment: -frust in tr-coilnlerce. Encrr ption.
Authentication, confidentiality, integrity. and non-repLrd iation. Mobile pa).rncnt. M-conrrnercc
issues, Technology issues (Mobile client issues. Com rr Lrn icatiorrs infl'astrLrctrrre issLrc.s and olhcr
technology issues) Application issues, Global m-cotllnerce issues, Beyond m-cotlrrer0e

OBJECTIVES:
The objective of the course is to acquauel, the students with the
and environment and customer value.

SUGGESTED READINGS:
l. Mobile Commerce: Technology, Theory and Applications.

Strader, Idea Group Inc., IRM press, 2003.

2. The Economics of Electronic Comrnerce, Choi, S. Y., D. O.,

E.Brian Mennec[e, J.1ro;

Stahl, and A. Ll. \\'hinston.
Macrnillan Technical Pub.. 1997.

3. Mobile Cornmerce: Opportunities, Applications" and 1-echnologies ot Wireless Busincss.
Paul May, Cambridge University Press March 200 I .

4. M-Commerce Crash Course, P. J. Louis, McGrau. Hill Companies.

5. The Definitive Guide, 5th ed., Musciano. C. and B. Kennedy. I-ITML & Xl.{TML. O'Reilll
Media,2002.

6. e-commerce- concepts and applications, Nidhi Dhawan, lnternational book house
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VI SEMESTER
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OBJECTIVES:
The course helps the students to know about banking and its regulations.

UNIT - I : INTRODUCTION TO BANKING :

Evolution of comrnercial Banking in India. Detlnition ol Banker. customer. Functions ol'

Reserve Bank and commercial Bank. Emerging role of bankers and Role of Banks in Economic

development, Reforms in banking sector, Global financial crisis & Indian banking sector.

UNIT - II : RBI AND TYPES OF BANKS :

RBl, Constitution, Organizational sheet Management. Objectivcs, l'Lttte tiotts- lllotlcl.tl) l)r)lie ).

Dist Cooperative Central Bank, RRB, NABARD. lDBl' SIDBI" Developrnent Banks

UNIT - III : NEGOTIABLE INSTRUMENTS :

Description - their Special features. Duties, Reprioritizes of paying. collecting banker.

Circumstances under which banker and refures payment of cheques. Consequences of wrongful

distionous, pre cautions while advancing loans against securities, Good real estate, lnsurance

polities collateral securities.

I]NIT - IV : CUSTOMER RELATIONSHIP IN BANKS :

Banking Customers Relationship, Procedure tbr openirrg account diflerence tlpes ol'loans.

advancis, operation of banking cheques crossing. endorsements. T1'pes and rttles of't|rong

principles of sound lending.

UNIT - V : REGULATION AND INNOVATON IN BANKING SYSTEI\4 :

commercial Bank, credit allocation policies, 'Iypes ol banks, Branoh banking. Llnit barrking.

Group banking, RRB, Co operative banks, rnicro. NABARD. IDBI.

Latesi trends in banking ATM, E-banking, rnobile banking. E-pa1'nrent. credit card. onlinc

banking, plastic money, electronic pr,rrse, digital cash, EFT. ECS (Electronic clearing s)'stcm).

Safeguard for Internet Banking, comparison oltraditional banking and E-banking. MSME'S.

role offoreign banks, advantages & disadvantages offoreign banks'

SUGGESTED BOOKS:

l- Introduction to Banking, Vijayaragavan Iyengar, Excel Books' 2009'

2. Banking and lnsurance, O.P.Agarwal, Hirnalaya Publishing. 2010'

3. Bank Financial Management, IIBF, Macmillan 2010.

4. Managernenr of Banking & l-inancial Services. Padmalatha Strresh & Justin Paul. l)earson.

2no Edition.

5. Indian Insurance A Profile, H. Narayanan, Jaico Publishing House. 2008

6. Insurance - Principles and Practice. M.N.Mishra arrd S.B.Mislrra. S.C hJntl. 16"' f ditirlrl

'SlLt,iies
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BUYER BEHAVIOUR (M)

To understand the depth concept & theories ofConsurner buvirrg Behaviour

To Focus on Learning theories

To Know the irrpact ofculture on Buyer Behaviour

tiNIT - I : INTRODUCTION TO BUYER BEHAVIOIIR :

Understanding basics of Buyer Behaviour, Factors effecting

theories of motivation, Personality and AttitLrdes. Perception

behavioural factors in framing Marketing Strategies.

UNIT - II : THEORIES OF BUYER BEHAVIOUR :

Learning principles; Concepts of conditioning, important aspects ol infbrrnation processing

theory. Promotional tools as source of infbnnation; encoding and Infbrmation Retention,

Retrieval of infonnation.

I]NIT_III: IMPACT OF CULTURE ON BUYER BEHAVIOUR:
Social and Cultural Settings: Social Class. Indian Socio - CLrltural frames: CLrllLrrc. elcrncnts ol'

culture, Sub-culture and Cross culture and Cross cultural rnarketing practices. l-anrill lilc
Cycle-Changing aspects of family size.

UNIT _ IV : BUYER BEHAVIOUR DECISION :

Buyer decision making: Information Search, sources of information. evahration of alternatives.

Steps between evaluation of alternatives and purchase decision. Buyer action and disposal of
products.

UNIT - V : MODELS OF BUYEIT BEHAVIOUIT :

Basic Model of Buyer Behaviour: Generic Model of Buyer Behaviour, Howard Sheth Model.

Engels Consurner Theory. Consurnerism. Bul,er rights - Protection of Brryer rights in lndir.

SUGGESTED BOOKS :

l. Schiffman and Kannik, "Consumer Behavior". 2018. Pearson Education / PHL

2. Dinesh Kurnar Consumer Behavior Consumer Behaviour, 2014, oxfbrd University Press

3. Gary Lilien, "Marketing Models". 2018. PHI.

4. Suja R. Nair, "Consumer Behaviour in Indian perspective". 20 10. l'lPtl.
5. Sheth and Mittal, "Consumer Behavior", 2004. Thomson Learning.

6. Stish Batra, "Consumer Behavior", 2009, Excel Books New Delhi.

Buyer Behaviour, Concept and

and its irnplication\. Role ol

dna@rson' B;,'arr.! of Studies

Department ci Susineer Management
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OBJECTIVE:
This course offers an understanding into

Management ofchange in the organisations

BBA (CBCS) SYllabus 2019 -2020

Leadelship Activities and it's influence on the

{

roles, tnotives. skills and functions. Leadership

behaviours and attitudes. Irnpact ol Leadership

VS

on

\

\

\

I

UNIT-I:INTRODUCTION:
Leadership: Concept, Characteristics,

Management. Effective leadership

organisational Performance.

T]NIT - II : LEADERSIIIP STYLES AND THEORIES :

ioouiu, 
-L"ua.r.hip 

Sryles. Entrepreneurial and Super leadership Transactional Vs

ir.lntio.rnutionuf leaders-hip. Triat and Path - Goal theories of leadership

T]NIT - III : ORGANISATIONAL CHANGE :

iypa, una fora"s of change. Framework for change management Proactive chance and

,-#iir. 
"tung". 

Elements of planned change Action research rlodel'

iralrlar"i ur? orgunirutional barriers to Jhange management and overcoming the barriers to

change management.

UNIT - IV : INFLUENCE OF CHANGE :

ii* t.fi"f .rrang.rs that Influence change, organisational change through infltrencing individLral

eight step plan, Greiner's Change process nlodel Four kcl dlirer: trl

Fictors 
"ontribrting 

to resistance to change Best practices to overcollle

TINIT_V : ORGANISATIONAL CULTURE AND CHANGE MANAGEN1ENT :

5rgr"i.",i"""f- Crlture and Leadership' Types of' Cultures' Primary and Secondary u'ays to

;1i;;;;;iirr., elements of organisational culture Diagnosing' creating and manating

organisation cr-rlture.

SUGGESTED BOOK$ :

1. S. Chandan, ''0rgantsattonal Behaviour.., Vikas Publishing House Pvt. Ltd. j,d L,dition

i. fl..fr.tt C. fii"nJuna C.Ray Cullett, "Theory arrd Behavior"' McGreiv Hill'

3. Andrew 1 Dubrin, "Research Findings, Prictice and Skills", Houghton Mifflin Conrpanl'

3'd Edition.

+. fuultt u Singlr, "Organization Change & Developnrenl"' 2005' Exccl llook:'

S. eOruin tho;hill, phil Lewis, Miki Millgrore, Mark_ Saunders, "Ma,aging Change - A
- 

Human Resource Strategy Approach", Pearson Education' 2006'

6. Nilakant V and Ramnarayan, 
l'Vunuging Otganizational Change"' Response Books' 2006'

change.

Approaches : Kotter's

organisational change.

resistance to change.
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COI]RSE OB.IECTIVE :

This course enables the students to understand the Risk associated rvith Financial lnstitutions
and helps to manage risk effectively.

UNIT - I: INTRODUCTION :

Risk Vs Uncertain , Risk Management, objectives and tools of Risk Management.
Risk Management and Risk Management process.

Principles of

Risks associated with Financial services firm Types of Risks, product and capital Market
Risk. Risk Reporling: Internal and External reporting.

TJNIT_II: MEASUREMENT & MANAGEMENT OF FINANCIAL RISK :

value at risk (vaR): The concept, computation, stresses testing, back testing. cash tlow ar risk
(caR): vaR and caR to make investment decisions. Managing risk when risk is measured by
Va R or CaR. Non- lnsut ance rnethods o f Risk Manrgernenr-R isk A vo idanie. t .,,. C,,rrrr.rl, R i.i
Retention and Risk rransfer. Asset-Liability Managernent (ALM): evolution & concept, RBI
guidelines. Capital Adequacy. Management of interest rate risk. liquidity risk, credit risk and
exchange rate risk.

UNIT-III: FORWARD AND FUTURES CONTRACTS TO MANAGE RISK :

The concept of Derivatives and types of derivaLives. I he rolc and siglilicalcc ol dcrir.arire s

in rnanaging lisk. Participants in Derivative Markets: Individuals, speculators. Hedgers and
Arbitrageurs.

Forward contracts. Definition features. their utili0, is risk management. Limirations of
Forward contracts. Futures contracts: Definition, features and their utility in Risk managerrent
limitations. clearing House initial & Daily Margins and Marking to the market. Difterences
between Forward and Futures contracts.

UNIT_IV: SWAPS AND OPTIONS TO MANAGE RISK:
Srvaps, Concept ofswap. Types ofSwaps: lnterest Rate and Currencl Slvaps. The process ol
Managing Risk using Swaps.

Options : Definition, terminology, types ofoptions : call, put, American and European options.
Options in the money, out of rnoney and at the money. Black and Scholes option pricing
rnodel: Assumptions and lirn itat ions.

UNIT_ V : FINANCIAL ENGINtrERING :

Concept, scope of financial engineering. Factors contributing to growth of Financial
Engineering: Environment and intra finn factors. Tools of Firrancial Errgineer: Nerv product
development and New Product Strategy.

SUGGESTED BOOKS :

l. Dun and Bradstreet, "Financial Risk Management". 2007. TMH. Delhi.
2. Ravi Kumar, "Asset Liability Managemenr". Vision Books pvt. Lrcl.

3. "Theory and Practice of rreasury and Risk Managernent in Banks". lndian lnsrilr.rte ol'
Banking and Finance, March 2006, 'faxmann

4. Jayanth Rama Vanna, "Derivatives and Risk Managernent", TMl.l,
5. John. F. Marshall & Vipul.K.Bansal. "Financial Engineering: A Cornplete guide

innovation", PHI.

t cf Bu$iness
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OBJECTIVE:
It helps the students to understand the ilnponant of advertisements for promotion of products.
It focuses on media planning, personal selling and sales promotion.

t,

UNIT-I: INTRODUCTION :

Introduction a promotion mix, Elements ol Promotion rnix, types of promotion budget,
promotion Strategies - Push Strategy and Pull Strategy.

I]MT _ II : CREATION OF ADVERTISEMENT :

Model of mortally Communication decision process. Adv..rtisement. Tr pcs ol'Adrcrliscnrt'nls
Concept ofcreativity. Creative Approaches and Execution styles.
Advertisement Appeals - Emotion and Rational Appeals.

IINIT - III : MEDIA PLANNING :

Media planning, Types of Media, Media Vehicles, Media Concentration V/s Media Disruption.
Media scheduling.

I]MT - IV : PERSONAL SELLING :

Introduction to personal selling, Role and Impodance ofPersonal Selling- Theories ofpersonal
Selling. Personal Selling process. Personal Selling in Service lndustr).

UNIT-V: SALES PROMOTION :

Sales Promotion - Objectives Types of Sales Pronrotion - I-rade orierltcd Salcs l)ronrrrriep ald
Consumer Oriented Sales Promotion.

consumer Sales Promotion Tools: off- Self offers. Price Promotions. premiunr promotions.

SUGGESTED BOOKS :

I . David Aaker, "Advertisement Management", 20I 8, HPH

2. Belch & Belch. "Advertising and Prornotion". TMH.
3. Aaker, Kumar, "Advertising Management", PHl.
4. S.A. Chunarvalla, "Advertising Management". HPll.
5. Still Rechard, Sales Management, Latest Edition, 2018, Prentice Hall
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OBJECTIVE:
The main objective ol the course is to offer knorl'ledge on varioLrs approachcs lo talcnt ilnrl
knowledge management in business organizations.'l he course also lacilitarc {djscussion orr a
variety of institutional strategies and models fbr dealing with talent aid knowledge
management.

T]NIT _ I : INTRODUCTION TO TALENT MANAGEMENT :

Talent Management - Meaning. Impoftance. Evolution. Talent Management S'stem. Talent
Reservoir Components. Institutional Strategies fbr dealing with Talent Managentent.

T]NIT _ II : SUCCESSION AND CAREER PLANNING :

Succession Planning, Talent Acquisition, Talent ldentification, Talent Development, Training
Coaching, Talent management Strategies. Role of leaders in Talent Management.

UNIT_III : KNOWLEDGE MANAGEMENT:
Concepts, Forces driving knowledge rranagel'tlent, knowlcdge s)sl.ents. kno\,!ledgc straresics.
technologies for knowledge management, lactories inflLre,cing kno* lcdge rnanaqcrlcrll

UNIT - IV : NATURE OF KNOWLEDGI, :

Data inforr.nation knowledge Wisdom, use of knowledge, types of knowledge. knowledge
management solutions , mechanism and systems knowledge infrastructure.

UNIT _ V : KNOWLEDGE FRAME MANAGEMENT :

Klowledge management frame Handsnon - earl's sever schools ol knowledge manaqernent.
Alvesson & Karreman's knowledge management approaches. knor'ledge n.tanagcntcnt
approaches. Knowledge management inll'astructurc organizational. Intpact sl krrouletlgc
management on people process, products on organizational perforrnance knorr ledge discovcrl
systems.

SUGGESTED BOOKS :

l. Ed by Lance A. Berger and Dorothy R Berger. "The Talent Management Handbook,'. 2004.
Tata McGraw Hill ed ition.

2. Ed by Larry Israelite, "Talent Managemenr", ASTI) Prcss.

3. Sajjad M Jasrruddin, "Knowledge Managernent"" l'' ed. 2009" Cambrid-qe.

4. Stuart Barnes, "Knowledge Management Systerns", Ed, Cengage Lear.ning
5. Irma Becerra-Fernandez, Avelino Gonzalez and Rajiv Sabherrval ,.Knorvledge

Managernent", 2009, Pearson Education Inc.
6. Donald Hislop, "Knowledge management in Organ izations,,, 2009, Oxford University press,

Second edition.

7. Sudhir Warier, "Knowledge Managemenr". Vikas PLrhlishins IloLrsc Pr r I rd.

8. Thorne & Pellant, "The Essential Guide to Managing". Viva Books.

9. Stuart Barnes(Ed) "Knowledge Management Systems". Cengage Learning.
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The objective of this course to provide inpLrts on grobaristion. crchangc Risk \,lanuqr.rncnt.
Financing of International Trade etc.

UNIT - I: INTRODUCTION : 
{

Globalisation and MNCs Nature and scope of internationar finance. Grobarisatioin and
rnultinational firm. MNCs: the kgy p2rticipant in ;nternational financial functions. Factors
leading to Fast strides in Internationar financiar trnctions, Internationar trade, Chaflenges o1.
international finance, Globalization and emerging trends oltrade.

UNIT -II : RISK AND EXPOSURE :

Nature of Exposure of Risk, Defining Exposure and Risk Classiflcarion ol. Foreign
Exposure and risk, Risk Management and Wealth Maxirrization, Classificatioi
Exchange Exposure and risk, Measuring Exposure and Risk

T]NIT - III : BALANCE OF PAYMENTS :

Features ofBoP, components orBop the grobar econom1,. harance ofparnrenrs. L.cono'n\ ofa
country, exchange rates and BOp exchange ofnational currc,cics. basi
uounrry' excnange rates and tsop exchange ofnationar currcncics. brrsies t,l ti,rcirl u..,err;rr!c
Inarkets, Interpretation of exchange rates iheories. currency convertibilitv and the strength otitv and the strensth of
ll.-,,11.". 

Financial or speculative. price risk and exchange-rat. 
'r,"il.r"i 

irrirrr"i['i,i.
derivatives

1. Eun c.S., Resnick B.G., "rnternationar Financiar Managernenf '. 20 r0. Tata Mccraw Hirl EcrLrcation
Pvt. Ltd.,4rh Ed. Special Indian Edition.

Exchange

ol foreign

TINIT - IV: FINANCING INTERNATIONAL TRADE AND MONETARY FUND :Market instruments, cash-in-advance, Modes offinancing in internationar trade. worrd Bank:EXIM Bank. Functions and respons ibirities of the dank and its changirig ,"r.. prirlr^
responsibility of Inlernationar Monetary Fund, Exchange rates and interriatiinar pu.r,r.,,i,,.
Special rights of the IMF, resources, operations 

-and 
current chalenges. Murtirater.ai

institutions, Internationar Bank for Reconstruction and Development, tntern"atronal pinance
Corporation and Bank for International Settlements.

UNIT - V : INTERNATIONAL TRADE PRACTICES :
General Agreement on Tariff and rrade (GATT), Consensus on internationar trade practices.
Journey of cATT, wro: Global Financial RegLrlations: clobal flnancial crisis in :tirti-'x.1,,
global rules and regulations vorcker Rure, DodJ Frank Act. Baser II Accord. Sorvency rr r,res
for the insurance sector, Role of international frnanciar instituri";, 

"il 
;;;;;;1"";'ri"ir,

regulations.

2.

i.
4.

5.

6.

7.

8.

9.

10.

Levi M., "lnrernational Finance',. 
?09?: f,l Ed. Routledge. Tavlor & Francis Croup.

Shailaja G, "lnternational Finance". l0l I . lncl Ecl. Oricrit Ula.lks,, an.
Hendrik van den Berg, "tnternational Finance and open Economy Macro Economr'cs,.. 2009. rst
Ed. Carnbridge.

Sharan V., "lnternational Financial Management,,. 2009, 5th Ed. pHI, EEE.
Madura J., "lntemational Financial Managernent.., 2010, 4 th Ed. Cengage Learning.
Apte P.C., "lnternarional Finance",200g, 2nd Ed, McGraw Hill
"Risk Management, 2006 Indian Institute of Banking & Finance, Macrlillan.
Madhu Vij, "International Financial Managernenf.. i0 t0, 3rd Ej. Excel Books.
Jain. Peyrard and Yadav" Internationar Financial Mara*crrcnr." -frinitr p'css l0 t0

Depariment of Bu:iness l,ianagement
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RURALMARKETING rM)

OBJECTIVE:
The objective ofthe course is to introduce rural market dynamics to the students so that they
can learn about rural behavior and factor that differs fi'om urhan market. { 

,

TINIT-I: RURAL ECONOMY & DEVELOPMENT :

Rural Economy - Rural - Urban disparities - policy interventions required - Rural face to
Refonns - The Development in the last feu, decades.

T]NIT - II : RURAL MARI(ETING & RURAL BUYING DECISION PROCESS :

Rural Marketing - Concept and Scope - Nature of Rural Markets - Attractiveness of Rural

Markets - Rural Vs Urban Marketing - Characteristics of Rural Consumers Bu;.ing Decision
Process Potential and Size ofthe Rural Markets.

I]NIT - III : PRODUCT MIX DECISIONS :

Product Strategy - Ploduct Mix Decisions Decisions Involved in Product. Branding.
Packaging, Product Line and Product Mix Decisions. Ne*' Producl Developntent. I)rcrdLre t l-ili..
Cycle, Competitive product strategies for Rural Markets.

IJNIT _ IV : PRICING & PROMOTION STRATEGY :

Pricing Strategy - Pricing Policies - lnnovative pricirrg methods for RLrral Markets - Promotion

Strategy - Appropriate Media - Designing Right Promotion Mix , Promotiollal Can.rpaigns.

TINIT _ V : RURAL DISTRIBUTION :

Distribution - Problems encountered - Selection o1'appropriate channcls - Nor approacltcs ro
reach out rural markets - Electronic applications. Rr:ral Marketing Inforrration System.

SUGGESTEDBOOKS:
l. Balaam Dogra & Karminder Ghuman, Rural Marketing: Concept & Cases, Tata McCrau,

Hill Publishing Company, New Delhi.

2. CSG Krishnamachary & Lalitha Ramakrishna, Rural Marketing. Pearson Education. Asia

3. A K Singh & S Pandey. Rural Marketing. lndian Perspectivc. Ncrr Agc Internatirrnul

Publishers

4. Philip Kotler, Marketing Management. Prentice -Hall India Ltd, New Delhi
5. Ruddar Dust Sundaram, Indian Economy, Tata McGraw Hill Publishers. Ne'"v Delhi

dffiff :? 3 ;i::tx i{,',i:3i?*,
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OBJECTIVE:
The main aim of this course is to irltroduce students 10 the theories and practices ol' Inclustrial
Relations. The module exarnines the relationship exisling betrveen emplover and grnplovee.

UNIT -I : INDUSTRIAL RELATIONS :

Concept, Definition, Objectives. Scope. Approaches. Principles. Factors affectint emploree
stability. Employee Relations at Workplace. Culture.

I]NIT _ II : INDUSTRIAL CONFLICT :

causes of Industrial Disputes, Machinery for settling of disputes - Negotiation. conciliation.
Mediation, Arbitration and Adjudication. Grievance Handling: Causes of grievances
Guidelines for grievance handling - Grievances Redressal procedures. Ernployee Discipline:
causes of indiscipline - Code of discipline - Disciplinary procedure - code of condLrct.
Collective Bargaining.

UNIT - III : EMPLOYEE RELATIONS :

changing concept of management and labour relations; Larvs, development of the idea of social
justice, limitation of managernent prerogatives, increasing labour responsihilitv in producliYit\ .

Joint consultation in India. The employment relationship, Employee relations, Managing
ernployee relations. Employee voice.

TINIT _ IV : TRADE UNIONISM AND INDUSTRIAL RELATIONS :

Labour movement: Trade union movement, Functions and problems of trade unions.
International Labour Movement: International conlederation of Free Trade Unions (lcFTU).
World Federation of Trade Unions (WFTU), International Labor Organization,s (lLO).
Worker's Panicipation in Management Forms.

UNIT_V: WAGE LEGISLATION AND ADMINISTRATION :

Wage Legislation and Administration: The need for wage legislation. payment of u,ages Acr-
1936, The minimum wages Act-1948, The payment of Bonus Act- 1965. Equal remuneration
Act-\976. Managing the work environment, Health and safety management.

SUGGESTED BOOKS:
l. Mamoria C.B and Sathisli Mamoria. "Dynamics of Industrial Relations". Himalava

Publishing House, New Delhi, 1998.

2. P.N. Singh and Neeraj Kurnar. "Ernplol ce Relations Managcnre nl . l0 I 0. l)carsLrn

Education. New Delhi.
J- Pylee. M.V and Simon George, "lndustrial Relations and Personnel Managerrent', .Vikas

Publishing House (P) Ltd., New Delhi,l 995

Michael Armstrong, "Essential Human Resource Management Practice" Kogan page

Lirrited, 20 l0
5. Srivastava, "lndustrial Relations and Labour l-au,s". Vikas. .l'l ll

4.

I000.
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